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Company Logo Smackdown
 
THE KANSAS JAYHAWK VS. THE MEMPHIS TIGER. Mac's Applevs. Nike's Swoosh. What makesa symbol great? Logomakers say the best corporate 
icons notonly are instantly recognizable but also convey trust, loyalty, and superiority. To determine the best of the 500, we staged a tournament, 
seeding logo against logo and enlisting a panel of experts (see below) to pick the winners-and an ultimate champion. -ScottCendrowski 

Go··gle 

,;,~;::~'re., ~~~ '" 
CBS's image );'2,. \\ 

trumps FedEx C41~ \?.. _/,,:'s",f,~ 

'""<:s \"fF'~ I 
'\ CBS:Theeye \"\ ­

l is ultimately Ie', ~ 
\\ "a greatfit" for a IlL""l broadcast network.' _c •. 

----{i 

;1 .' ....?< .? '.. " 

Alay-up for Target, CBS'slogoisas 6 Harley-Davidson'sWINNER 
which "turned this relevanttoday "loud and proud" ~••As aTarget is to 
to-the-point logo "as the day R bar and shield 

an arrow, sothe 
into an event." [in 1951] it was J smearsthedeer.!OJ l' I' I I

retailer's logo is introduced." /I '.i 
to its shoppers. 

Bull's-eye. 

'<''''.'; .1'I1~;l'j;:" "~! 
BofA:"Agreat '\.. ,/t I,Ii 
symbolwhups );Jr .~,:y. 

abunch of .' ;"'7' 
type." k'-Y ./!. :. 

/1-;'// "'",':'''-, ... ~ 
/~,r ~ -:y 

v,~~ ., 
BofA's 'i',;; ~1/ii$iJ1I;J7' \. JOHN DEERE 

"flagscape" ,~,"f'}§g;. ~ 

sendsthebulltothe ·~L4.;$;)7~~ 
slaughterhouse. /<;>7 

_~,.<:;,1?~~;~~Y;:;'-/ G 

·~r~ Bank.fAmerlca 

Merrill Lynch 

Aclosecall, 
butTarget

i: "ismore 
'\, distinct." 

MOST POLITICOS: Goldman Sachs employees and PACs gave $3.3 million to candidates 
and parties from January 2007 through February 2008; 72% went to Democrats. 
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